Date:
Brand:

Store:

What to Bring
(J Phone (for this checklist & quick notes)
OJ Your online research summary
(J The brand's price points / lookbook

O A notepad for observations

What to Review
o Research & Positioning
[J Price segment & core customer mapped
(J Brand promise (sustainability, durability, etc)
[J Hero products / bestsellers noted
[J Three main competitors identified
o In-Store: The Big Picture
[ Store matches the online brand promise
(O Collection feels coherent (palette, finish)

(J Three units of one style are consistent

The Brand Store Check
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The Garment Audit

Construction & Seams

Seam types suit the fabric & use
Stitching even & secure (no puckering)
Finishings & Fabric

Inside edges clean, matched to price
point

Hems, collars & cuffs symmetrical

Fabric right for garment & price (no
pilling, no color mismatch)

Interlining flat & stable (no bubbling)
Fit, Pressing & Trims

Hangs straight (no twisting or gaping)
Pressed & well presented

Buttons, zips & trims well attached

Care / content labels accurate & neat

@ oseams

Red Flags

Be cautious if you see...

> Quality drops between units on the same rail
> Interlining bubbling or collars distorting

> Finishes well below the price point

> Persistent puckering or skipped stitches

NOTES

Based on the article “How to Analyse a Clothing Brand Before an
Interview or Pitch” - Read it at www.abcseams.com/how-to-
analyse-a-clothing-brand/



